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6. The Don and Helen New
Zealand Election 2005:
A media a-gender?

ABSTRACT

The media uses the technique of framing to process and package informa-
tion in order to make sense of the material and present a news ‘story’
which is accessible to the audience. International research reports demon-
strate a consistent ‘gendered’ framing of media coverage. ‘Gendering’ re-
fers to the highlighting of a person’s gender, when this is not particularly
relevant to the context. Usually gendering involves seeing the male as the
norm, and the female as the remarkable. In terms of the media and poli-
tics, this gendering includes the under-representation of women politi-
cians, an emphasis on their appearance, marital and maternal status, and
personality rather than the policies and issues of debate. More recently,
however, there is evidence that in some contexts the media is becoming
less overtly biased in its representation of women politicians. While there
are still many ways in which women are presented differently from their
male counterparts, there is also some evidence that an emphasis on gen-
der is initiated by the party campaigns rather than being a result of media
agenda-setting.
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